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» ANGKASA supports products made by local co-operatives and they can be purchased at ANGKASA’s Entrepreneurship Service
Center.

Malaysian Co-ops
Expect to Increase
Contribution in
Wholesale, Retail
Sector
By : NADIAH KAMARUDIN

The involvement of the Malaysian
co-operatives in wholesale and
retail activities began as early as
1936 when The Ulu Langat Malay
Co-operative Shop Society was
introduced and followed by the
Malaya Co-operative Wholesale
Society in 1949.
During that time, the government encouraged
the establishment of co-operatives that are based on
consumerism with a purpose; to stabilize the price
of main goods and control the supply of food items
especially when the country faces an emergency.
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Today, the Wholesale and Retail Sector is one of
the 12 National Key Economic Area (NKEA) under the
Economic Transformation
» Community shop
Programme (ETP), which “imCoop” operated by the
the Co-operative Sector Iskandar Malaysia Cooperative recorded USD3.28
also plays an important
million in revenue in 2017,
compared to USD1.92
role to make this
million in 2016.
programme a success.
The National Cooperative Policy II (20112020) highlights the
Wholesale and Retail
Sector as one of the six
key economic areas being
focused by co-operatives as
it is expected to contribute significantly to the turnover of
Co-operative Sector by 2020.

In 2017, more than 13,800 co-operatives around
the country recorded RM40.2 billion (USD9.68 billion)
in turnover, which 4
percent or RM1.61 billion
(USD389.4 million) of
the total number were
contributed by consumer
co-operatives.
From 2013 to
2017, the consumer cooperatives were able to
increase their contribution
to the Co-operative Sector
by 39.5 percent.
The Malaysia Co-operative Socities Commission has
outlined seven (7) strategic initiatives that can be used
as guidance by co-operatives in the Wholesale and Retail
Sector to gain quick returns and profits. Indirectly, this
would allow the Co-operative
Sector to achieve the targeted
amount of contribution to the
nation’s GDP by 2020 or maybe
earlier.

“100 Product Champion”
a great platform for Malaysian
co-op products
By : NADIAH KAMARUDIN

Food and beverage products of Malaysian
co-operatives have undergone strategic
transformation under a program established
by ANGKASA called “100 Product Champion”,
gradually giving them an identity, and most
importantly recognition among national and
international consumers.

The co-operatives’
involvement in this sector is
accordance to the “membersowned, members-produced, and
members-consumed” concept,
which co-operatives join forces
and capital to produce products
or essential goods for the use
and mutual benefits.

» Dato’Abdul Fattah Haji Abdullah (second from right) and Deputy President
of ANGKASA, Dato’Haji Kamarudin Ismail (second from left) with boxes of
co-operative products under “100 Product Champion” program being put
into container lorry, ready to be exported to Brunei.

Co-operatives in this sector
are involved in the economic
activites are as follows:-

» “COOP Mart” has become a common sight in Malaysia as not only adult co-operatives are
operating the store, but school co-operatives too. The “COOP Mart” in the picture is run by
St. George’s Girls’ School Co-operative in Penang.



		
		
		
		
		

» “U-SHOP” run by the Development of the Ummah of Kelantan Co-operative or KO-UMMAH
has six branches nationwide. The co-operative plans to open another 300 outlets in the near
future.
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1) Production of products /
goods
2) Wholesale (e.g. collection
and distribution centres,
etc.)
3) Retail (e.g.stationery
store, bookstore, grocery
store, supermarket,
hypermarket and etc.)
4) Retail sales of petrol and
diesel oil
5) Business electrical
appliances and furniture
6) Franchise business
7) Diners and restaurants

The number “100” is used to
symbolize the products under this
program have undergone stages
of assessment and ultimately have
successful in
fulfilling the criteria
that were required
and is ready for the
market.

to change the situation by creating a
program that act as a platform for these
products.

to the next stage. After a year, 29 Stock
Keeping Units (SKUs) were finally
introduced as the first batch of
this program and followed
by 18 SKUs in 2015. In 2017
and early 2018, five
and ten SKUs were
launched respectively.

Through a
As an apex body,
collaboration between
one of ANGKASA’s
ANGKASA and
responsibilities is to
Standard and Industrial
“stimulate and develop coResearch Institute of
» Some of the co-operative products developed under “100 Product
operative business”, as outlined Champion” program.
Malaysia (SIRIM), the
in the National Co-operative
In 2013, ANGKASA began the
latter will monitor and
Policy II (2011-2020). Realizing that it is
“collection process” whereby more
evaluate the products that have passed
indeed, a great challenge for the general
than 500 types of co-op products from
the first selection process. Co-operatives
consumers in the country to accept codifferent clusters were gathered to
will also be assisted by SIRIM to enhance
operative products, ANGKASA wanted
identify the ones qualify to go through
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» Products under “100 Product Champion” can be purchased at hypermarkets and supermarkets nationwide
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Product under “100 Product Champion” means it has undergone stages of
assessment and successful in attaining the following criteria:» ANGKASA actively promote co-operative
products at food exhibitions.

» Co-operatives have the opportunity to

OWNERSHIP

promote their products and services to
a large audience during MACCOPS

• Owned by co-operative or

COOPERATION

• Owned by members (must have co-operative

• Agreement contract as a distributor or joint venture
partner.

cooperation)

• Products should be labeled as “circulated by

• Can be inherited if belong to members

co-operative” or “product of co-operative” (joint
venture).

PRODUCTION

co-operatives involved in “100 Product
Champion”, seeing them finally made it
to the shelf of hypermarkets in Malaysia
was truly a significant moment. In 2017,
hypermarket AEON Big started selling
co-operative products and followed by
supermarket Giant in 2018.

» Former President of International Co-operative Alliance, Monique F. Leroux (centre)
visited MACCOPS 2017 during ICA Global Conference and General Assembly 2017,
which was hosted by ANGKASA.

the appearance and quality of their
products through packaging, labeling,
branding, certification, barcode, printing
and shipping.
Each year, ANGKASA also provide
guidance to co-operatives through
workshops and seminars, which mostly
focused on entrepreneurship and
marketing, while also actively promote
SKUs under “100 Product Champion” at
food expos that took place at national
and international levels.
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Realizing online shopping is
the way to go for almost everyone,
ANGKASA signed a Memorandum
of Understanding with e-commerce
company AmaxMall that enable
consumers to purchase co-operative
products via online.

In July 2017, 588 cartons of various
brands of co-operative products
under this program worth RM100,000
(USD24,000) were exported to Brunei,
marking a new achievement for
ANGKASA. A few days later, Singapore
became the second export destination
for these products.

Since 2014, ANGKASA has
organized MACCOPS, the shortform
term for the Malaysian Carnival of
Co-operatives’ Products and Services.
Through this biennial event, cooperatives are able to showcase their
products and services to visitors while
at the same time build relationships and
create business network via business
matching sessions that take place.

Although being able to finally
exporting local co-operative products
to overseas was undeniably a great
experience for both ANGKASA and

For more information on “100
Product Champion”, please contact
ANGKASA’s Wholesale and Retail Sector
at +603-7884 6666 or +603-7884 6600.

• Approval to sign a contract must have a black and

• Recipes can be shared / inherited

white agreement (at least a minute meeting of the

• Continuous supply of raw materials

Co-operative Board Member.

• Regular quantity per day (non seasonal)

• The duration of the contract is at least three years.

• Fixed quality per production

• The co-operative agrees to finance the enterprise

• Have number of employees (according to total

through the successful application from the Malaysia

production capacity)
BRANDING

Co-operative Societies Commission or ANGKASA’s
Islamic Financial Institution (KOPSYA).

• Have a brand (existing or rebrand)

• The entrepreneur agrees to repay the financing

• Hold Intellectual Property Corporation of Malaysia

(according to the financial method).

(MyIPO) registration
PACKAGING

• Improved from existing ones

MARKETING

• According to market standards (by segment)
LABELING

• Information on raw materials
• Nutrition information

• Products can be promoted and marketed according
to the segments that match their own offerings.
• Products can maintain a suitable marketplace.
• Products gain an increase demans as well as
ongoing production.

• Information on chemical substances
• “100 Product Champion” label
• International language (according to market if
necessary)
CERTIFICATION

• Food Safety is the Resposibility of the Industry
(MeSTI)
• Hazard Analysis Critical Control Point (HACCP)
• HALAL
• Good Manufacturing Practice (GMP)
• And others that are appropriate

» Co-operatives participate in food tasting program at local hypermarket
November 2018 PELANCAR

61

